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LOGOS

Main Logo Features

THE

cOOD
FO O D Logo Mark

COLLECTIVE
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Logo Variations?


https://drive.google.com/file/d/1a_FIeEcV4g4gz-utew3miPcrnY3nR5EC/view?usp=drive_link
https://drive.google.com/file/d/1iH0sduL3SekmmD6EoC1Xxhy6wkwYCF1x/view?usp=drive_link

Alternative
. OGOs

Logo Variation LPFEC logos

Voces |logo

A project of
The Good Food Collective



https://drive.google.com/file/d/1UYnxQUF3tYdy9iJUkbsR9JkGtYoBNzQh/view?usp=drive_link
https://drive.google.com/file/d/1ZD-NLFbCj9VGoBtitzjcKDtv9o_I7Jqy/view?usp=drive_link
https://drive.google.com/file/d/1iGX2FxaMuZUF9VfWt4XJWR0iFI_-YTtS/view?usp=drive_link
https://drive.google.com/file/d/1FVDoSwik-0rLk9lxu47qPd7H0ZIsElOs/view?usp=drive_link
https://drive.google.com/file/d/1FVDoSwik-0rLk9lxu47qPd7H0ZIsElOs/view?usp=drive_link
https://drive.google.com/file/d/1FVDoSwik-0rLk9lxu47qPd7H0ZIsElOs/view?usp=drive_link

Color Palletes and Uses

GFC Logo colors

Chartreuse
H#HdA7df23

White Apple Leaf

HEFFFFF Green
#8dco3f

Off-Black

+#020202

Off-White:
Heobelce

LPFEC color pallete

Kale Green:
#7dcoe7f

Beet Purple:

#512140

Mauve:
#d2a39]

Mustard:
He4abl7

Use Off-White,
Beet Purple,
and Kale Green
for large
blocks of color.
Use Cherry Red
+ Kale Green,
Cherry Red +
Mustard,
Mauve +
Mustard, or
Beet Purple _
Kale Green for
accents.

Make sure text
color is visible
on background.



Fonts we use

Bitter
Regular and Bold

Good for Print (posters and such)

Free to download: https://fonts.google.com/specimen/Bitter

Html code:
<link rel="preconnect" href="https://fonts.googleapis.com"> <link rel="preconnect" href="https://fonts.gstatic.com”

crossorigin> <link href="https://fonts.googleapis.com/css2?
family=Bitter:ital,wght@0,100..900;1,100..9006display=swap" rel="stylesheet">

Montserrat

A good supporting type for large bodies
of text and anything digital (tittles can
still be Bitter)




Brand Personality

Services/Products: Fruit Gleaning, Fruit for Good, Mobile Farm Workforce, LPFEC, Employee Foodshare Program, Farms to
Food Access Project, Policy Advocation, more!

Personality: Friendly, neighborly, inclusive, etc.

Communication Style: Direct, excited, detailed, English/Spanish, advocacy/justice, etc.

Sounds/Scents/Tastes: Yummy, fresh gleaned foods!

Patterns/Shapes: Flecks on logo, circles/rectangles/rounded edge rectangles

Typography: Logo is Bitter and Mundial; but for all future project use Bitter and Montserrat

Layout: White text in colored blocks, centered text (but sometimes left-justified), painterly color blocks in Annual Report

Photography: Varied between shots of staff and volunteers (mostly cell phone but some professional), stock of food
lllustrations: Design on Fruit for Good Apple Chips

Story/Statements: Found on website; multi-cultural open, community-led coalition that aims to enhance health equity
through food access and shared community leadership



Brand Personality Sign Offs “

e Gratitude:
o Thank you from the bottom of our heart and the core of our apple!

e EMmMpower:
o OQur food is Our Power / Nuestra Comida es Nuestro Poder



Brand Personality Language

Mission Statement

We work together to build a just and thriving food system in Southwest Colorado.

Key messaging

The Good Food Collective partners to build a food system where everyone can
access nourishing food, families have financial stability, local food producers
thrive, and community members lead the way!



Brand Personality lcons



https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1Uoe7wPEskWy-6F11DH8BaAxl1qnt_pwQ/view?usp=drive_link
https://drive.google.com/file/d/1U7oc6oZuWPy160Co4md7ZVQC1mD__yhx/view?usp=drive_link
https://drive.google.com/file/d/1yTWC3qNEnX-fSgRSdh6O6APVmgcH20Xz/view?usp=drive_link
https://drive.google.com/file/d/1Dvs-yGBH6ZlZ75bA4sDBbtsVmDkRssLs/view?usp=drive_link
https://drive.google.com/file/d/1DWVmNlX9xDs79GJjjmaUfuY6Rp5PVZJL/view?usp=drive_link
https://drive.google.com/file/d/1sCFFe-x2tKkWGC37fsu1NQtqYZRVBGZe/view?usp=drive_link
https://drive.google.com/file/d/1trg0455JqRVl8BkwBRbJ1ly9dPlVS0u0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link
https://drive.google.com/file/d/1JH5q2rPjQwgxwiG_JYpU9fdOU8ISera0/view?usp=drive_link

Things not to do

Giant blocks of
chartreuse or
bright orange

Stretching/morphing of logos or text
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Taking Photos

Priorities clean crisp edges, no blurry photos!
e |t's okay to go slow
e Assign 1 person as photographer during events. This
Is their only job.
e Take way more photos than you think you'll need.
e Take close ups, wide views, and shots from above as Placement of the subject is important too.
well as below. e Rule of 3rds. If you divide a photo into 3
e Take videos too! they can be used for social media, rows and 3 columns, the subject matter
and to get photos from. should be along one of the lines.
e Leaving negative space to one side of the
subject conveys movement and create

visual interest.

ldeal photos include:
e bright colors
e good lighting
e smiling people
e action shots

Inclusivity is very important to us! Look for shots that
Include...

e difference ethnicity's.

e Wide age range

e team work

e community bonding

Close ups of working hands and produce
Mmake good poster back grounds and letter
heads.



Examples of Good Photos

Photo to the left
IS good because
it is from a lower
angle (different
often= interest),
It Is an action
shot, and follows
the rule of 3rds.

Photo to the left
IS good because
It has good
lighting, Is an
W action shot, snf
o éﬁ follows the rule

i ( of 3rds.

Above photo is good becasue of

the rule of 3rds, there is diversity |

in age and ethnicity, it is an action - od e )~ BL
shot, and they are smiling. = .

Above photo is good
becasue both subjects
are on one of the 3
vertical lines (rule of
3rds) and they are
smiling.




resentation Templates

Table Title

THE i Fiscal Agent Standard Revised HadaNou
FO O D Assumed Revenue $1,500,000.00 $1,500,000.00 $1,500,000.00
COLLECTIVE
Fiscal Fee $?5,0DO_OD $35,750.00 $20,000.00
Large Grant Rate (3%) $19,050.00
T = | ‘ Investment Income $ (10,000.00) $ (10,000.00) $-
| e 1time return $- $(4,500.00)
Total: $65,000.00 $40,300.00 $20,000.00

Date/subtitle/author

leadline
Conclusion

eadline

e Supporting information
O

e Final goals/ expectations
0]



https://drive.google.com/file/d/1pN26sau7zyQ8jI9_6BXC-46Fk4f8XVBG/view?usp=drive_link
https://drive.google.com/file/d/1pN26sau7zyQ8jI9_6BXC-46Fk4f8XVBG/view?usp=drive_link
https://drive.google.com/file/d/1pN26sau7zyQ8jI9_6BXC-46Fk4f8XVBG/view?usp=drive_link
https://drive.google.com/file/d/1pN26sau7zyQ8jI9_6BXC-46Fk4f8XVBG/view?usp=drive_link

More Presentation Templates

Headline

THE 5 . .
e Supporting information

co®D
FOOD

COLLECTIVE

itle

Date/subtitle/author

eadline
Conclusion

* Final goals/ expectations



https://drive.google.com/file/d/1gcZACdnCudUcV8zLIR8kavrWPd_pErN_/view?usp=drive_link
https://drive.google.com/file/d/1gcZACdnCudUcV8zLIR8kavrWPd_pErN_/view?usp=drive_link
https://drive.google.com/file/d/1gcZACdnCudUcV8zLIR8kavrWPd_pErN_/view?usp=drive_link

ssible Presentation Templates

Go®
FOO

Po
W

o ¥ : -‘:-:_f-“:, ' Action Item Deadline

THE . . .
 Supporting information

co®D

FOOD R P ———
ur piece here
COLLECTIVE 1
GoéD
FOOD
L]
[itle

Add a top idea

Date/subtitle/author

Headline
Conclusion

¢ Final goals/ expectations
(o]

Headline

s Supporting information

o]

More slide option in linked Doc



https://drive.google.com/file/d/1JKHcdbZNMPANpy7_Ab-6tRIeNZqZs5NE/view?usp=drive_link
https://drive.google.com/file/d/1JKHcdbZNMPANpy7_Ab-6tRIeNZqZs5NE/view?usp=drive_link
https://drive.google.com/file/d/1JKHcdbZNMPANpy7_Ab-6tRIeNZqZs5NE/view?usp=drive_link
https://drive.google.com/file/d/1JKHcdbZNMPANpy7_Ab-6tRIeNZqZs5NE/view?usp=drive_link
https://drive.google.com/file/d/1JKHcdbZNMPANpy7_Ab-6tRIeNZqZs5NE/view?usp=drive_link

Business Card Templates

THE

GoéD NUESTRA
S \j}‘%’ COMIDA

CONTACT US! ’ ES NUESTRO
970-403-5347 PO D E R

iInfo@goodfoodcollective.org

THE

codD
FOOD

COLLECTIVE

Support Farmers. Feed neighbors. ERIN JOLLEY
strengthen communities. Food Business Projects

foodaccess@goodfoodcollective.org
702-526-2133
goodfoodcollective.org/food-business

goodfoodcollective.org


https://drive.google.com/file/d/1X5i6lKyw9MXzMTBgDreEWoF_wyHKanoM/view?usp=drive_link
https://drive.google.com/file/d/1X5i6lKyw9MXzMTBgDreEWoF_wyHKanoM/view?usp=drive_link
https://drive.google.com/file/d/17asTD3xTwjqirEqNWI4pV-a-oIBRzuZf/view?usp=drive_link
https://drive.google.com/file/d/17asTD3xTwjqirEqNWI4pV-a-oIBRzuZf/view?usp=drive_link

| etterheads

The Goof Food Collective
Address: 78 Sawyer Dr Suite 1A, Durango, CO 81303

Phone Number 970-403-5347
Email: rachel®g dcollective.org

The Goof Food Collective ¥

Phone Number: $70-403-5347

E The Goof Food Collective e

G 06 D Address: 78 Sawyer Dr Suite 14, Durango, CO 81303 GO&D

Phone Number: 970-403-5347 FOOD

FOO D Email: rachel®goodfoodcollective.org COLLECTIVE
COLLECTIVE Website: www.goodfoodcollective.org

e The Goof Food Collecti co®D
GO‘D Phone :Jur‘:'lzner. 970- :03 5;:; FOO D

FOOD Website: www.goodfoodcollective.org COLLECTIVE

The Goof Food Collective

Address: 78 Sawyer Dr Suite 1A, Durango, CO 81303
Phone Number: 970-403-5347

Email: rachel@goodfoodcollective.org

Website: www.goodfoodcollective.org

The Goof Food Collective
Phone Number: 970-403-5347
Website: www.goodfoodcollective.org


https://drive.google.com/file/d/18nwqJNqCmxMv4rofOPKdue7rHIfec-PO/view?usp=drive_link
https://drive.google.com/file/d/1wFrtp7MB6lionH4ajIZ7HIyYaPHrSsjt/view?usp=drive_link
https://drive.google.com/file/d/1ulcCGVHBAfYgcc-8Dwwkr4s_M0V0NCTV/view?usp=drive_link
https://drive.google.com/file/d/1ulcCGVHBAfYgcc-8Dwwkr4s_M0V0NCTV/view?usp=drive_link
https://drive.google.com/file/d/1wFrtp7MB6lionH4ajIZ7HIyYaPHrSsjt/view?usp=drive_link
https://drive.google.com/file/d/18nwqJNqCmxMv4rofOPKdue7rHIfec-PO/view?usp=drive_link

Previously Used Zoom Backgrounds

coép
FOOD

~ COLLECTIVE

www.goodfoodcollective.org

THESS

GOo®D

FOOD

- COLLECTIVE

www.goodfoodcollective.org


https://drive.google.com/file/d/1hrA9KIaGmSRmAwykDIR-Jlrm0Z7LK1aG/view?usp=drive_link
https://drive.google.com/file/d/1hrA9KIaGmSRmAwykDIR-Jlrm0Z7LK1aG/view?usp=drive_link
https://drive.google.com/file/d/1hrA9KIaGmSRmAwykDIR-Jlrm0Z7LK1aG/view?usp=drive_link
https://drive.google.com/file/d/1hrA9KIaGmSRmAwykDIR-Jlrm0Z7LK1aG/view?usp=drive_link

Possible Zoom Backgrounds

WWWWWWWW

COLLECTIVE

WWWWWWW


https://drive.google.com/file/d/1ROk4-iseoGjqeP8McMAIJc3WzRMpvcr8/view?usp=drive_link
https://drive.google.com/file/d/1e_6jc1MjpbUrSYn6zRH4PJV9rufQpMq-/view?usp=drive_link
https://drive.google.com/file/d/1lxZ1hDzTrv9SnAg2JkjzkrrWcC-ClmuX/view?usp=drive_link
https://drive.google.com/file/d/1VwmWAfCkTQLy77JD7hPkPhpkNjQoEBgS/view?usp=drive_link
https://drive.google.com/file/d/1jj4uMVpfqEYkRdUD5aq8duJr9CBl9vwC/view?usp=drive_link
https://drive.google.com/file/d/19jnI-uqBM_yUkD4HYXUKUa9KQCny1nJr/view?usp=drive_link
https://drive.google.com/file/d/1moU1zV-RITANGGyAGceUD8ADLJlhy8hb/view?usp=drive_link

Reel Template

Things to look out for
e |leave yourself plenty of
space around the edges
and bottom. Once it's
posted there will be
other things on the

e to start creating in Canva, click
“‘create’, “video”, “Instagram reel”

" U

e place 3 or more videos, ideally 5 Round up at screen too!
.
/" Durango Natural %

seconds long of less to create a 30
sec or less long video

e panning videos should
move slowly but not

e set to music- what part of the f Foods to support & crawl.
song belongs ware? (you got this) — The Good Food 5

e if its INformational- voice over or
single video with audio, no music? CO“E(tIVE'

low volume music? (can be longer
than 30 sec but less than 60!) % -
° Share_ a” donel Likedb;ilrang heatﬁadlstrlctai daotherh.




Poster Template ‘0 [ EventNameg .

Date Time, Location

\

e Here is a very basic example of
poster design.

e Feel free to add to It, but always
Include the GFC logo, website, and
a QR code of easy access. (the
website and QR code shown here
are for the farm to school event,
they will need to be replaced)

e Stay true to the style guide and

\ Photo place’ holder Photo S
- can also take up ‘the entire & oin

have fun! S8 5 ck ground ornot. Just?;':.‘n
? o) ‘w .make sure the’text'\l__. .
' ledgible.

- : | L]
- »

g2ig | RSVP: www.goedfoodcollect-ive;org/e_\fent

> Y / — ] « i
- Wy / |
J ] 9 -



https://drive.google.com/file/d/1Wo5M5xztgs9SxFqrmGIGLfKGrM5shSRt/view?usp=drive_link
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